PROJECT PROPOSAL

“LOOKING ART“
PARTNERS:

· Scandiano Pro Loco, ???
FIELDS OF INTEREST:

· Art, Culture, History, International exchanges, European common identity.
INTRODUCTION:
· Let’s start from the assumption that every city has its own peculiarities, that go well beyond the “traditional tourist monuments and tours”. Those aspects could be discovered and highlighted by adopting a brand new perspective, like that of the foreign artist who visits the town for the first time. Moreover, the direct contact enhances the “personal” relationship between the artist and the city, that could get even stronger through the accommodation c/o local families.
MAIN GOALS TO BE ACHIEVED:

· The main idea of this project is to get to a brand new concept of tourist guide book/map, that would illustrate the city’s most worth seeing things by using the works of both local and foreign artists, who carried out studies about a given topic and who spent some time there.
ACTIVITIES:

The activities are conceived to be articulated on both local and transnational levels:
· Locally each group of artists would carry out studies and workshops about the selected topic (1st year: the outside, 2nd years: the inside). The project foresees also classes, and the teaching activity is meant to be both “active” (from the artists to children and teens, presumably once a week) and “passive” (from professors/experts to the artists, in the form seminars focused on particular painting techniques, etc.). Furthermore, through their investigation, the participants would start developing their works for the new guide/map.
· for what concerns the European dimension, towards the end of each project year (i.e. April-May 2012 and 2013) the transnational events will take place, 2 per year, 1 in each partner country. During these meetings, the artists will spend 10-15 days in the host town, working close to and sharing activities with the local artistic/social/cultural associations, so they will get in touch directly with the context and the inhabitants, and then they will realize their own works to be added to those already created by the local artists for the guide/map. At the end of each exchange the results, that is the new guide book/map, will be printed and presented to the whole citizenship within the frame of an event organized on purpose.
DIRECT TARGET:

· Municipalities, artistic/cultural associations, ???
INDIRECT TARGET:
· Municipalities, schools, citizens, stakeholders.
DURATION:

· 2 years






